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研究成果の概要（英文）：This study explores how to implement ethical leadership in companies, where 
corporate social responsibility (CSR) is being more and more required, by focusing on leaders’ 
organizational political behaviors. Ethical leadership refers to leadership behaviors in which one 
behaves ethically and ensures that organizational members also behave ethically. While previous 
studies have shown that ethical leadership can improve organizational performance, it has also been 
suggested that ethical leadership is less well accepted by members because its direct association 
with performance is not self-evident. Therefore, this study tried to explore what influence tactics 



































































































りやすくなることが明らかにされた（Kimura et al. 2018）。これは、非倫理的行動の原因をパ
ーソナリティや業績達成への圧力とみなす先行研究に新たな知見を加えるものである。また、政











発的協力行動である組織市民行動を促進するという関係が立証された（Castro-González et al. 
2019c）。さらに、企業の社会的責任行動は企業に対する消費者からの支持も強めることが明ら
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